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VI Semester B. B A Degree Examlnatlon, September 2021
BUSINESS ADMINISTRATION
MKTG Group - Brand Management
(CBCS Scheme Regular Fresh 2018 Batch only)
N ; S - Paper : 6.5 ' |
~ Time : 3Hours o I MaxrmumMarks 70
'Instructtons to Candtdates | B ‘
| ~ Answer Should be ertten in Enghsh only

I " SECTION-A ‘
~ Answer any FIVE questrog Each question carrieslmarks. 1 SR '_ '!(5><2——_—1‘_0) : ~A
a What is Product? %% . | . s
b.. V'»Deﬁne Brandmg‘? - (
| State two uses of sales forecast ' Qq @J’

Cods What 1sa1abe1‘7

o

e. Grve the meanmg of warranty
. f.  Whatis posrtromng? |
g~ Whatis meant by market segmentat10n‘7 ' vv
| - ' SECTION - B o
* Answer any THREE of the following questrons Each questlon carries 6 marks (3><6~18) ,
Explarn the features of a good Brand. -
Brref out the steps of customer analysis."
What are the factors that enhance product strength‘7

Explam the reasons for new product failure.
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* Whatare the benefits of Brand hlerarchy?
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. ‘ SECTION C. ,
| Answer any THREE of the followmg questlons Each question cames 14 marks (3><14——42)
Explam the stages of Product life cycle _
8. Dlscuss the steps mvolved in developmg product strategy
9. What is Brand Building? Explain the steps. -
| 10. Explam Brandmg strategies and its types

11.  Whati is market segmentatlon‘? Explam the beneﬁts of market segmentatron. |
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